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Fall 2008 Issue

The leaves are starting to change, the evenings are getting cooler and the kids are finally settled back into a
routine. HOORAY'! Now it’s time to focus on the quarter ahead. Included in this months issue are ideas of
how to use the media to your benefit.

Balance InStyle and The Canadian Concierge Directory proudly graced the pages of CANADIAN
HOUSE & HOME?’s October 2008 issue. It has attracted a lot of attention to our Directory and a lot of
interest to our industry in general. Personally I have received over 65 call from people wanting to know if
Balance InStyle was hiring or Franchising. As you can imagine, our industry is one that is very trendy and up
and coming. The Bizzy Butler and Concierge by Request were also mentioned in a recent article featured in
Reader’s Digest. We love to hear of the success that our members are enjoying, so please keep us informed
when stories get published as we would like to share them with everybody. Always fun to have your name in
lights or mentioned in National Magazines!

How to Attract Media Attention for Your Business

For an entrepreneur, dealing with the media is probably one of the most potentially profitable activities - and
it can also be the most confusing, frustrating and sometimes unrewarding ones. The biggest problem that
most people have in attracting PR for their business is in misunderstanding the very people they need to
appeal to. Journalists are in business too, and like you, they have pressures, deadlines, idiosyncrasies and yes,
lives. If you think your life is stressful, follow around a journalist for a little while. Remember, as an
entrepreneur, your stress is created internally, as you have decided to be "in charge." Journalists are at the
mercy of many others who often control their every move. So showing them that you understand and respect
their jobs will give them the incentive that they need to give you the time of day, and sometimes even their
friendship. As with any other relationships, to ensure success, you must invest the time and effort in
understanding what motivates the people you are dealing with, particularly what it is that makes you of value
to them. Once you understand these basic subtleties, your business relationships will become more plentiful
and profitable. To build the foundation for a favourable relationship with the media, consider the following:

You need a good media release

A media release is the first step to attract attention. But make sure the release is a good one. Keep it to one
page, use a good headline, include five or six paragraphs which cover the 'who, what, when, where and why'.
Use quotable quotes especially by well-known spokespeople.

Keep the message simple

The media message should relate to people's daily lives. Don't get too theoretical and don't make it all sound
too big and impossible. You need to focus on practical options like, 'don't use bleach, use vinegar for your
toilet cleaning', 'write a letter to your local paper' etc. It's essential that a media release be well presented and
written to be used as a 60 second TV or radio news item.


http://www.ehow.com/how_2176391_attract-media-attention-business.html

Build Your Own Media List

Compile a media list of publications and media sources (newspapers, journals, radio shows, talk shows
and news programs) that you believe are most likely to write a story like yours. Collect all of their vital
information - complete company name, address, phone and fax - as well as a suitable contact person, if
possible. Be selective. Don't send info to people who clearly do not cover your industry, topic or share
your audience/clients. Journalists are constantly bombarded with unsolicited press kits, so don't waste their
time (or your money) sending them literature on your business banking on the off-chance they might make
an exception. There are too many publications, journals, organizations and news stations that will be
interested in what you are doing to bother those who don't. The worst thing you can do is provoke a
journalist to request that you don't contact them again: One young entreprencur we'll call Todd e-mailed
an unsolicited press release to the Editor-in-Chief

Follow Up

Always follow up with a thank you letter for any article or interview that you receive - even if you are
interviewed, and you do not appear in the article (which happens often), follow up and thank them
anyway. It's very easy to get frustrated after you have spent a great deal of time gathering or offering
information and insight to a media agent and you do not get recognized for it, but don't let that get in the
way of good manners! Another important thing to remember is that journalists must disregard the majority
of the information they receive due to limited editorial space. Journalists also have editors, or bosses, who
can be merciless when reviewing a new article. If you thought your English professor preferred their red
ink to your writing, ask a journalist about her editors.

Keep in Touch

Send your media contacts an occasional note or mailing as your company changes, expands or diversifies
to let them know about the latest news. This is an excellent way for you to stay fresh in their minds and
allow them to stay abreast of your progress effortlessly.

*The Above material was written by Jennifer Kushnell

Free Press Release Sites:
WWW.pr.com/press-releases

www. 1888pressrelease.com

www.prbuzz.com



http://www.ehow.com/how_2176391_attract-media-attention-business.html
http://www.pr.com/press-releases
http://www.1888pressrelease.com
http://www.prbuzz.com

Fun Jobs!

The Bizzy Butler in Maple Ridge , BC received a call from a lawyer in Phoenix, Arizona who
had been longing for some 'Canadian' butter tarts ( Yes, Butter Tarts are a Canadian delicacy!). He
had unsuccessfully tried to find a retail outlet in Canada that could courier butter tarts to him.
We were able to source a small bakery in Ontario that specializes in butter tarts and Dee was able
to ship my client 4 dozen tarts by FedEx. Dee ships her fine pastries all over North America. Dee
has made her millionth butter tart in her small bakery and has put one large sticky smile on

my client's face! I love my job! Dee's Bakery, Ontario (519)740-0305. http://
www.buttertartstodiefor.ca/dees_buttertarts_in_the news.html

Networking is another important aspect for any business, therefore we would like to network within
our own directory and introduce our members to each other, with the hopes that when your clients
need assistance in other provinces that you will turn to our directory and fellow members.

After all, isn't that what this is all about? Of course you already know us. My name is Amanda
O’Reilly and I own Balance InStyle which services the greater Ottawa area and Naples Florida,
and my partner Mary Ann Westendorf owns The Bizzy Butler which services Vancouver and
surrounding areas. Now let’s meet our newest members ...

Spoiled Rotten

In today's competitive and growing market, maintaining a professional career and personal life can
be exhausting. We understand the value of time. The never - ending commitments we make to
family, friends and even ourselves and we also know that it is practically impossible to
accomplish. Spoiled Rotten will help you balance those daily demands to leave you time enjoying
those things that matter most. The variety of services that we offer opens your doors to endless
possibilities, but most importantly...your time. Many companies all over the world are including
Corporate Concierge Services as part of their companies corporate benefit package. So many
employees spend most of their day focusing on personal demands that they spend less time
focusing on their work. Spoiled Rotten will help your company save money, increase your
productivity and decrease the amount of “sick days”.

ph: 1-866-99(SPOIL)

ph: 416-625-3328
antonella@getspoiledrotten.ca
www.getspoiledrotten.ca

Shazdz Concierge

Shelley Cameron, sole owner of Shaz’z Concierge Services, has thirteen years of experience
working in the service industry. She brings three years of experience working for a Government
company in Australia, Northern Territory Housing. Shelley has also worked with law firms, justice
system and non profit organizations. Meeting client’s needs has been a passion of mine for the last
thirteen years ensuring that the service provided was confidential, empathetic, culturally sensitive
and enriching. .Shelley has been awarded, “The Someone Special Award” for outstanding
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service in the community.Shaz’z understands the needs of individuals to establish a work life
balance and the challenge businesses face to ensure their professional responsibilities are met with
reduced staff. Shaz’z is a Lil Bit of Everything and will provide personal services with superior
professionalism and confidentiality.Shaz’z is a Lil Bit of Everything and will provide personal
services with superior professionalism and confidentiality.

Shaz'z Concierge Services

A Lil Bit of Everything

604-746-7429

www.shazzconcierge.com

Concierge by Request is a boutique concierge company with a high-end client base. The company
offers lifestyle management solutions for individuals and corporations. Our
services range from picking up dry cleaning to sourcing all the details of a
weekend for four at the Masters Golf Tournament to planning and executing
an annual picnic for hundreds. Our services can be delivered in both French
Concierge and English. Aline Goulet, the founder, is uniquely qualified to oversee the
(3, Request delivery of quality concierge service. Aline has more than thirty years
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perience in the business world, undertaking roles as diverse as personal
Take Back Your Time . . .
shopper for affluent clients; to manager of community relations; to event
planner for a major developer. Aline is by nature a problem solver and a
nurturer who derives great satisfaction from taking care of people’s needs. Concierge by Request
is guided by Aline’s commitment to deliver effective and reliable solutions to ensure work/life
balance. The company’s mission is to empower people to “take back yourtime.”

Concierge By Request
416-922-1423 or 647-226-8248
www.conciergebyrequest.com

% We are a lifestyle management and concierge business that provides
personalized solutions and assistance to individuals, families and
companies. We help you to reduce the time you spend on tasks that are
—=l important to your lifestyle however consume increasing amounts of your
available free time. Our team works to simplify your life, enhancing personal time by alleviating everyday
stress. We provide personal assistance to help complete the mundane tasks that take you away from family,
friends and personal interests. We support the lifestyle management goals of our clients. Concierge One
works with our clients to understand and focus on servicing their needs, freeing their time to allow them to
live their lives. At Concierge One, our experience has led us to understand the benefits of lifestyle
management. The opportunity to ‘buy back your time’ can be provided to our clients who wish to live their
lives spending personal time with family and friends.

COnCierge One Free your time, Live your life

Concierge One
www.conciergeone.com
204-223-1710 or 1888-223-9099
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